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Academic: Lecturing and tutorials at all levels.  Participation in research working groups. Curriculum design, syllabus development and course delivery.  Academic quality control and moderation. Cross-cultural pedagogy. Academic paper and report writing.

Teamwork: Selecting and building teams. Expertise in group dynamics. Knowledge and experience of how to motivate and get teams producing results. 
Leadership: Guiding projects through to completion. Ensuring finishing and reporting. Considerable business experience through being a director or owner/manager of several companies across sectors (consulting, music industry, property development, restaurants – all of which I have had a fair hand in the design of at many levels). 

Communication: Liasing with colleagues, higher-education establishments and outside firms. Developing conference and seminar presentations in the UK, Chaired and moderated on various conferences and seminars. Europe and the US. Published book chapters, academic journals and conference proceedings. Has wide experience of press, television and radio. Previous editor of an online industry journal (itvnews.com). Arts editor (The List’s food and drink critic).
Entrepreneurial Skills: Developing events, building and sustenance of cross academic - industry networks and partnerships, relations and knowledge sharing. Starting several companies and small businesses. Consultant for new media in financial and manufacturing sectors.

Research subjects: Socio-economic research of technology and innovation (including technology and marketing trials of new innovations, SME development and incubation, management of design). Networked digital media, design research, organisation for design and innovation, cross-cultural influences on design orientations. 
Research methods All forms of qualitative and quantitative social science research methodology. Industry case studies, technology mapping, ethnographic fieldwork, survey design and implementation. 

Teaching and training: Designed and delivered post-graduate management (MBA and DBA) courses :

· Organisational behaviour 

· Strategic management

· Strategic management of technology and innovation

· Operations and production management

· Entrepreneurialism 

· Advanced research methods for business

· Human, social and organisational factors in computing

· Total quality management

· Internet business models and strategy

· Design Futures Archaeology
The supervision of Ph.D., DBA and MBA students. Designed and delivered training for NGOs in strategic management, report writing and preparation. Undergraduate tutorials in Business and Psychology. 
Programming: All round skills in Microsoft Office, sound knowledge of HTML, and Macromedia Lingo. Experience of programming in C++, and UNIX. SPSS statistical package.

Employment

Feb. 2008 – present – Limkokwing University of Creative Technology – Chief Architect Design Futures Archaeology - Curriculum Coordinator/Senior Lecturer –  Written and delivered syllabus for Sociology of Product Design, Sociology of Fashion Design, Design and Context – Writing and preparation of postgraduate programme for the MQA, writing of several core course handouts on essay and report writing, and design theory. Design and development of Postgraduate course programme and handbook. 
Aug, 2005 – Jan 2008 – Universitas21 Global  Singapore - adjunct faculty professor – Teaching online organisational behaviour and marketing management modules to global students.
March 2007 – Dec 2007 – World Bank, Asian Development Bank, Ministry of Education, Youth and Sport (MOEYS) - educational consultant – bringing Science and Technology elements to tertiary education under the rubric of improving tertiary education quality in the Cambodian education sector. 
Sept. 2003- March 2007 Preston University, SITC Phnom Penh, Cambodia – Senior Lecturer in Management and The Strategic Management of Technology and Innovation – Designing and implementing courses (General Principals of Management, Strategic Management and Strategic Management of Technology and Innovation) for DBA and MBA students. 

Sept. 2003- Dec. 2006 Cambodian Labor Organisation, Phnom Penh, Cambodia – Trainer in Strategic management, Project management and Entrepreneuralism – Designing and implementing courses aimed at young business people. Developing ideas, creative thinking, improving critical and analytical skills. 

Sept. 2003-May 2005 – Asean University, Phnom Penh, Cambodia Lecturer in Organisational Behaviour and Human, social and Organisational factors in Computing – Designing and teaching courses for the domestic and international  MBA and graduate computing programmes (Organisational Behaviour, Human, social and organisational factors in computing). Advising director upon organisational strategy for the university. 

Jan – Sept. 2003 – Imperial College of Science, Technology and Medicine, University of London – Research Fellow - Intelligent Systems and Networks Group – Dept. Of Electrical and Electronic Engineering and Tankara School of Management – Research Fellow Leading an interdisciplinary team (engineers, economists, business and human factors) producing a comparative study of interactive television systems and services worldwide. Identifying key drivers of growth in this sector with relation to human and commercial factors. 
March 2002 –  Dec. 2003 – Consultancy and book editing. Senior advisor to the Scottish parliament through Scottish Enterprise on policy regarding new media and high-tech, high-growth SME development. Ph.D. supervisor. 
Jan. 2001 – March 2002 Intelligent Systems and Networks Group, Imperial College of Science, Technology and Medicine, University of London – Lecturer/Research Fellow  Working as part of an interdisciplinary team or engineers (Philips research Laboratories, T-Nova Deutsche Telekom Optibase Ltd. Telecom Italia Lab, Sony, KPN, Sun Microsystems, France Telecom) and economists exploring MPEG-4 as a standard and the development of NexTV (http://www.hitech-projects.com/euprojects/nextv/).
Sept. 2000 – Feb. 2001 Director/Advisor 24hourworld Ltd. Advising on human and social factors regarding 24 hour global media and service delivery. Concept development, concept pitching and attracting investors. 

June 1999 – Jan 2002  The University of Edinburgh – Research Fellow – The Technology Management and Policy Programme (TechMaPP) Evaluation of Connect – a network support programme for high-tech high-growth SMEs including e-commerce and new media start-ups
Sept. 1996 – June 1999 The University of Edinburgh – Research Fellow – The University of Edinburgh Management School Design Council of the UK funded project – Increasing Information Intensity; towards ‘intelligent’ Products.  Looking at a range of design projects which cold be termed as ‘smart’ or ‘intelligent’. Outlining issues for the management of design and innovation in this arena.
1996 – June 2001 – i-Tv News – Founder and Editor Responsible for the assimilation, management and organisation of news emerging in the new media sector relevant to the development of interactive television. 

1995 – 1996 - Founder and creative director -i-Tv 96’97’98’99 Responsible for creative orientations, design and production as well as general governance and orientation of the conferences. Liasing with delegates and speakers. Creating and building marketing team. Creating and maintaining networks involved in the series of conferences. Attracted 270,000 in public and private sector funding and sponsorship. $6,000,000 of business generated between participating firms. 

1994 – Present various consultancy roles Advised several companies (mainly technology, print media and financial services) on issues regarding new media trends, and on approaches to conducting user-research. Also advised on several EU, UK and local government funded projects.

1994 – 1999 The University of Edinburgh – Dept. of Psychology – Dept. of Business Studies – lecturer/tutor Tutoring psychology, business and MBA students. Also facilitated and supervised computer training.

EDUCATION

1993 - 1998: - University of Edinburgh Ph.D. (Doctoral Programme of Socio-economic Research into Technology):  “The Contexts of Use and the Innovation of TV-centric Network Technologies”  Main subjects; Science and Technology Studies (STS), Management of Technology and Innovation (MIT), usability engineering, human-computer interaction (HCI), consumer research; media and communication studies, cultural studies and organisational and strategic research. 

1990 - 1993: University of London- BA (Hons.) Dept. of Maths and Physical Sciences: 

"Audio Visual Communication and Altered States of Consciousness" Main Subjects; psychoacoustics, subliminal communication, psychoneuroimmunology, indirect hypnosis, neuro-linguistic programming and media. 

1984 – 1986 University of East London- Dip. H.E., School for Independent Studies; Dip. H.E. by Independent Study: Main Subjects; psychoacoustics, psychophysics, psychology of music, digital technology, artificial intelligence and music composition. Also studied group dynamics and political philosophy. 
Selected Publications 

Books

Nicoll, D. (forthcoming) I caught a glimpse of movement at the juncture of the cognitive, the social and the technical: Organised action, obduracy and interactivity in human, social, and technical constituencies 
Nicoll, D. (2007) The Pavilion of Mirrors: The poetic  economy of sex, love and relationships in the globalised world. 

Vol.1, 2, and 3.  London: 24hourworld
Nicoll, D. (ed. forthcoming 2008) Why make things smart, the design use and manufacture of the intelligent product London: Wileys 

Nicoll, D. (forthcoming 2008) The contexts of use in the realm of media Routledge and Kegan Paul

Nicoll, D.  (1999) ‘As Viewers Become Consumers’ in Television of the Future (Jensen, J.F. and Toscan, C. eds.) Aalborg University Press 

Journal and Conference papers
Nicoll, D. (2006) Television and the experiential fabric of the ‘domestic’ and the ‘everyday’ CHI 2006 Workshop IT@HOME — Montreal, April 23.
Nicoll, D.  (2000) Users as Currency: Technology and Marketing Trials As Naturalistic Environments The Information Society Vol. 16, No. 4 
Nicoll, D. (1999) Taxonomy of information intensive products Working Paper no.3 INCREASING INFORMATION INTENSITY: TOWARDS ‘INTELLIGENT’ PRODUCTS: Design Council and The University of Edinburgh Management School 

Nicoll, D. (1999) Supertag™ - Incorporating background, identity and context to nomadic phenomena Working Paper no.3 INCREASING INFORMATION INTENSITY: TOWARDS ‘INTELLIGENT’ PRODUCTS: Design Council and The University of Edinburgh Management School 

Nicoll, D. (1999) Sensitive and Sensible: Special needs and inclusion - A special challenge for usability Working Paper no.3 INCREASING INFORMATION INTENSITY: TOWARDS ‘INTELLIGENT’ PRODUCTS: Design Council and The University of Edinburgh Management School

Nicoll, D. Participant selection for i-Tv usability sub-groups: Participant screening and selection for lab usability testing, and participation in the contextual inquiry of On-Line Media's i-TV trial technical report for Online Media, Dept. of Psychology, The University of Edinburgh Aug. 1995

Nicoll, D. ‘Contextual usability: A methodological outline of contextual Usability and Quality Function Deployment to be used in the development of advanced media products’ report for Project Newspad Sept. 1996

Nicoll, D. ‘Knowledge flows and consumer-users’ paper presented at ‘The Design of Smart Products - A problem for design or a design of problems?’ The University of Edinburgh Management School April 14th 1997

Nicoll, D.(1999)  "Contextual Usability, Domestication & QFD", paper delivered presentation at the 11th QFD Symposium in Novi, Michigan, US. June 13-15,
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